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Why brand guidelines?

Our brand is an important tool for creating a positive and clear perception
of us. Wo we are. What we do. What we stand for. What we want to achieve.
Basically, it’s about putting forward a strong promise of what customers can
except from us, and how that differentiates us from our competitors.

Our brand also works as an internal compass that helps us in our daily work.
That is why it is important that we who work at Neoventa understand and
live our values and respect the guidelines for how we appear in text and
images. Everything we do and everything we say affect the image and position
of Neoventa.



Our brand.

About Neoventa.
Being born is one of the greatest challenges of our lives. At 
Neoventa, we want to make each baby’s journey into the world 
as safe as possible. By constantly developing and providing 
methods, equipment and guidelines for obstetric care, we 
contribute to the reduction in neonatal metabolic acidosis and 
the number of operative deliveries around the world.

Vision:
A safe delivery for every child and mother.

Mission:
Develop and provide solutions, products and knowledge that 
will empower clinicians in their work to improve  
obstetric care.

Brand position:
We are experts in fetal monitoring, always striving for better 
results.



Our brand.

The company values are the beliefs that we, as a company,
stand for. They tell the story about who we are and how we 
work. They serve as the compass that guides our brand sto-
ry, our market communication and behavior, and are also the 
guiding principles of our actions, our decision-making process 
and our company culture.

Deliver superior value.
As experts in fetal monitoring, we always strive for the best
solutions, equipment and services – contributing to better 
results and a better experience for mothers, babies, obstetric 
staff and hospitals.

Inspire progress.
As innovators we improve methods, technologies and  
products, and are dedicated to make those improvements  
accessible, easy-to-use and engaging.

Learn and grow.
As teachers we accumulate and distribute knowledge. 
Through evidence-based research, education and guidelines, 
we increase the understanding of fetal physiology and the use 
of methods and equipment. We listen to our customers and 
learn from their experience.

Make a difference.
As humans we want to contribute to a better world. We do 
so by caring for the safety of babies and mothers around the 
globe. We do it by empowering healthcare professionals in 
their work for better clinical results. Also, we care for each 
other in our daily work, treating everyone with respect.
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Colours.
Neoventa’s primary colours are dark green, grey-blue 
and dark blue. 

As secondary colours we have
chosen a set of pastels to give a softer, warmer and 
more modern impression.

Two basic colours are also available. Black is firstly 
used for headlines, body text and other text in small
sizes. White is mainly used as background colour, but 
can also be used for headlines and shorter body text.



Typography.
Neoventa’s standard font is Mr Eaves. It is a modern 
and professional typeface with a strong character
and at the same time a high degree of readability.  
We use this font for all communication, printed as 
well as digital. Mr Eaves is available in a number of 
font-weights, from thin to heavy, and also in italic. 

Mr Eaves also fits perfectly for longer texts as it is 
a serif typeface with a high degree of readability. If 
Mr Eaves out of some inscrutable reason cannot be 
used, you may replace it with Calibri.

Note: Though Mr Eaves is our standard font it should
not be used if an open document (for example in Word or PPT) 
is distributed for extended use outside our organisation. This  
because the user probably will not have the font installed. In 
these cases we will be using Calibri instead.

Mr Eaves regular
ABCDEFGHIJKLMNOPQRSTUVXYZÅÄÖ
abcdefghijklmnopqrstuvxyzåäö 1234567890

Mr Eaves bold
ABCDEFGHIJKLMNOPQRSTUVXYZÅÄÖ
abcdefghijklmnopqrstuvxyzåäö 1234567890

Mr Eaves italic
ABCDEFGHIJKLMNOPQRSTUVXYZÅÄÖ
abcdefghijklmnopqrstuvxyzåäö 1234567890

Mrs Eaves roman
ABCDEFGHIJKLMNOPQRSTUVXYZÅÄÖ
abcdefghijklmnopqrstuvxyzåäö 1234567890

Calibri
ABCDEFGHIJKLMNOPQRSTUVXYZÅÄÖ
abcdefghijklmnopqrstuvxyzåäö 1234567890



Do not place the logo on a cluttered background, a s it 
may disappear visually.  

It is not allowed to change the colour of the logotype, as 
consistenc y and clarity is important for the brand  

    

It is not allowed to combine logotypes .

It is not allowed to distort the logotype in any way.

Black version. White version. Logo with pay-off.

Logotypes and how
we use them.

Neoventa master brand Logo


